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Why Market Intel:

Outcomes Market Intel Delivers
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Why Luminate:

Improve Market Share

* Understand why you’re losing
share

o ldentifvkev.customers
P4

Track The Market

¢ Keep up with latest trends
* Reportto HQ

Stock / Resource Outlook
.

* Forecasting for market demand,
volumes and more

Meet Customer Demand
—
* Sizes

* Technical Aspects

Outcomes Luminate Delivers

Price Optimally

* Brand Premium
* Profit-maximizing prices

Clever Targeting

* Best locations for sales &
warehouses

See how Luminate delivers each

Best Sellers
=
* Sell what’s popular

* Industry buying profiles

Know Finance
—

* Demonstrate & track revenue uplift,
attachment rate and more

aspect by clicking on the icons




Analytics Delivery And Data Sources:

Impressive Delivery Platform

:pps ; ;:;::Aue PE S @w w + s Summionseam:vwcs & R Dext R Meeting Meet @ VTUploade © osromQ Who:alers PVsell
SunWiz Analytics are available via:
...how Market Intel
v Online Platform helps Product Suppliers
v Email Delivery sell more solar & Storage
v’ Interactive Data v _
v/ Customizable Content Possible

SunWiz Market Intel for Product Suppliers


https://www.youtube.com/watch?v=-OTMTePs72o&t=1s&ab_channel=SunWiz

Your Luminate:

Three Great Options

S essewas | leaer | Evermise

A bundle of information Everything you need to
The must-know content to :
. designed for your market know to understand and
not fall behind : :
segment dominate the industry

Users included 5 10 20
Interactive users 0 1 3
Subscriber-only Webinar Access )
Personal Call with SunWiz CEO Annually Semi-Annually Quarterly

Annual in-person Company
Presentation

Customised Content
Year in Review Report

QOO

25% off any SunWiz Annual Report



Deep Dive

Sample our content

1. Scroll onwards in this document for an or 2. View all the Content that’s

overview of the content that delivers included i h bundl
each outcome, or click on an icon INCludea in €ac undaie
below to jump to the outcome of Essentials
interest...
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Q&
@ a sné @ Leader
Track & Improve Stock / Meet 3O
Report Market Resource  Customer (O @ ‘f\j\ — .
Trends Share Outlook  Demands m
Retailer Wholesaler Panel Inverter ESS _ _
@ N |Z P;::-..., Manufacturer Manufacturer Manufacturer ~ Financier
4@3 O [d(*)b]
7' R 3=o Enterprise

Price Clever Best Know

LY}
Optimally ~ Targeting  Sellers  Finance ‘
7



Ways to move forward from here

Book Book a call

View View material on our portal

Order Now



https://share.hsforms.com/1cEb0QVtwSJi4RbJb-xnHUw5ma7c?__hstc=261620562.fa55b670834eb89fa9e35958023a30b8.1638355834209.1662433423449.1663469605656.183&__hssc=261620562.1.1663469605656&__hsfp=1041164837
https://rocket.sunwiz.com.au/index.php?option=com_content&view=article&id=648&Itemid=502
https://www.sunwiz.com.au/luminate-solar-market-intel/

Track Market Trends

Volumes & Sizes

THE NATIONAL TREND - REGISTERED VOLUME EACH STATE CONTRIBUTES ITS OWN TREND TO THE NATION

THE SMALLEST START TO THE YEAR SINCE 2019 ACROSS THE LAST 12 MONTHS, THE TREND IS DOWN IN MOST STATES

MONTHLY VOLUME - RECENT YEARS YTD COMPARED TO SAME TIME LAST MONTHLY REGISTERED CAPACITY BY STATE

COMPARED YEAR

W 2on
W22

Don’t get left behind, with weekly - : ||
|||I|| |

Capacity (W)

and monthly updates on key trends Ty -

in the market as they evolve. TR :

‘The 220MW recorded in July 2022 is still below volumes observe at the July YTD (2022) is 24% below figures observed at the same time last
same time in 2020. Volumes are back up to what was seen over Feb /  year.

A huge amount of information on T
trends in PV & ESS markets, as seen

in the following slid i
in the following slides.
'ANNUAL SUB-100KW SYSTEM REGISTRATIONS 'ANNUAL VOLUMES OF SUB-100KW INSTALLATIONS
SOLAR BUSINESSES EXPERIENCE ACTIVITY IN TERMS OF CUSTOMER NATIONAL REGISTRATION TALLIES
NUMBERS
ANNUAL REGISTRATION TALLY CUMULATIVE TALLY
LAST 4 YEARS
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Track Market Trends

Report to HOQ

An interactive portal of information with
pre-prepared charts at your fingertips
available for download.

Our portal enables you to

* Find information with ease

* Interact with content

*  Download charts and reports

*  Download chart data into your own
charting software

* View customised reports

N %\ Home Commentary Topics Mastermind Custom Content Content Available Support Search .. D

REGULAR MONTHLY ALL-TOPIC HIGHLIGHTS

= Email B Edit @ Sub ¥ Fav

SUNWIZ SEPTEMBER MARKET
ANALYSIS WEBINAR

SunWiz is hosting a 1 hour session that will cover the latest market update PLUS free
viewing of content that's been recently developed.

When: Thursday - Sep 8, 2022 11:00 AM Canberra, Melbourne, Sydney

Advanced Registration is required: Register Here

0 Comment

& Email B Edit @ Sub ¥ Fav

2022-08 STC MARKET UPDATE & EXEC
SUMMARY

= Email Edit @ Sub ¥ Fav

2022-09 STC MARKET UPDATE & EXEC
SUMMARY

In this month's STC market synopsis we look at August's figures.

August 2022 volumes set a new high for

the year and broke through figures

reported at the same time in previous

years. TN T el T

T B | ——
All state volumes grew (except for NT) as - .-7“ - —
did all STC capacity brackets. |'I: = E"
Solar Power Nation overtook Origin for v R
#2 place as Origin's creation is well down pari] iy —— ——
on its typical level, for some time now - mere| o M— S
we believe this to be STC creation hold- == e
ups rather than any issues with sales &
installation.

0 Comment

& Email B Edit @ 5ub 17 Fav

2022-08 MID MONTH UPDATE
INCLUDING LUMINATE ESSENTIALS
LONG-FORM REPORT
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Improve Market Share

Evaluate Market Share

NATIONAL REGISTRATION TALLIES | | CAPACITY INSTALLED CONTINUE TO TREND DOWN

Get instant feedback ANNUAL REGISTRATION TALLY HATIonAL STATE BREAKDOWN
on your performance
by calculating your 3000
market share

i1 382 400

2,000

Charts cover market

volume for the PV and
ESS Markets annually &
sub-annually,
nationally & by state, °
by size range.

>

Capacity (MW)
# systems ('000s)

I # systems ('000s) B capacity (Mw)

Difforence in Bmiber of Eattory Systoms.

STC (sub-100kW) market

ESS Market

11



Improve Market Share

Grow Market Share

Track your competitors &
market your success

Charts revealing Top Retailers
/ Large Retailers / New
Retailers / High-Growth
Retailers

RANKING BY QUARTER

VOLUME REGISTERED RANKING

NSEG
Solar Power Nation*
Origin Energy
SolarGain
Ausuntech*®
Suntera (SOLA NOW)
Solar Run*
Arkana Energy Group*
Green Energy Technologies .. [l
AUS SOLAR ENERGY GRoU.. [l
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Capacity (kW)
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TRADING STCS

capacity (k)
H

Lid

Ellzabeth MeGrogor

PG Ausiralasia Py

8
IS
=
8
2
B

AMPEDUP ELECTRI.

state (groug)
W s
[ L
Ew
[ omer
Traing 3703
pe——

Top Retailers

New Retailers

TOP 50 RETAILERS

RANKING & GROWTH RATE - RECENT MONTHS

VOLUME REGISTERED RANKING
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Recent Growth Rate
-100%

SUN CURRENT PTY LTD
ZENITH INT PTY LTD TA HY... [N

TOP 20 GROWTH COMPANIES

LAST 12 MONTHS
VOLUME & GROWTH RATE

Solar Run 0 ek 2518 rger—— 2é15 207

Ausuntech’ § © 16% 1,188 162 I 1385 —

AUS SOLAR ENERGY GROUP PTY LTD CES 60

3 -
GEM Energy Australia” o 1 BT 18—

‘Solar Whelesalers (Sel Absolute Return Fund) o 3% 482

SOLAR SECURE PTY LTD © 68% B L NN | En s SRR L S|/ S - S

INVINCIBLE ENERGY PTY LTD
ROCKET SALES PTY. LTD.

Lt

ZENITH INTPTY LTD TAHYTECH SOLAR BATTERIES o 8T
Springers Consutting Services Propristary Limited ° 3%

SUN CURRENTPTY LTD o 68%

Venergy Pty Lid 163 e

‘Saleswork Pty Ltd TA Hybrid Solar e 01%

Soltek Energy Pty Ltd o 2%

Salesision Pty Ltd TA Solar Spirit o1
Echo Group® o 110%
Solar Power Direct (SA) Pty Limited" o 26%
VIVEKTA PTY LTD - 38%
Infinte Eneray | § o 8%
Keen 28 Green Pty Ltd o113%
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Large Retailers

High-Growth Retailers




Manage Your Inventory

Plan Weeks & Years Ahead

Know how much stock to
order in the short &
medium term, and what to
plan for long-term.

Recent installation trends help you
assess what’s to come.

Better inform your 3-month
projection with lead generation
activity, indexes on conversion
rate, and days-to-close-sale.

Get a fully-informed long-term
outlook with SunWiz’s analytical
summary of forecasts from leading
analysts

SOLAR LEAD PROVIDERS VOLUMES
LEAD VOLUMES SKYROCKET

COMBINED SOLAR LEAD PROVIDERS
SOLAR QUOTES WEEKLY MONTHLY

TIME TO SALE - NATIONAL

MONTHLY BASIS

oate

Leads Generated

Days-to-Close-Sale Trend

ANNUAL ADDITION OF DPV & NON-UTILITY STORAGE

PV MARKET SET TO DECLINE; STORAGE WILL HAVE ITS HEYDAY!

AEM

CONVERSION RATE OVER TIME

MONTHLY BASIS

Over july 2022 5 's by 1% MOM

Analysis of major forecasts

Proposal-to-Sale Conversion Rate Trend
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Meet Customer Demand

Sizes

Track which sizes are in demand to
offer products that match your
customers’ needs

Charts Revealing:

* System Size Average & Distribution
(ESS & PV)

* Wattage of Panels and Inverters

Panel Wattages Distribution Over time [Modute ware stc
20

% 0f Total Distinct count of Data Id

Panel wattage distribution over time

VOLUMES BY RESIDENTIAL SIZE RANGE - LAST 36 MONTHS
TREND

THE 6.3-8KW RANGE WITHIN THE RESIDENTIAL MARKET IS MOST POPULAR

Distribution by system capacity over
time

MONTHLY AVERAGE SYSTEM SIZE STATES - 12 MONTHS

NSW INSTALLS MUCH LARGER SYSTEMS THAN WA ON AVERAGE

=========================

i

DISTRIBUTION OF TOTAL AC POWER

LAST 3 YEARS

QUARTERLY LEVEL

invertor Total

- of Tota Distict count of Data s

Average system size by state

Distribution of inverter AC capacity

14




Meet Customer Demand

What To Focus On

Concentrate on the best
segments & states &
technologies & locations to
target, so your business
maximises its impact.
Evaluate adjacent markets
too.

Charts Revealing: Trend in capacity
by state, trend in capacity by
segment, trend in ESS-to-PV
attachment rates.

EACH STATE CONTRIBUTES ITS OWN TREND TO THE NATION
ACROSS THE LAST 12 MONTHS, THE TREND IS DOWN IN MOST STATES

MONTHLY REGISTERED CAPACITY BY STATE
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Monthly capacity by state

POPULAR VIC SYSTEM SIZES - LAST 12 MONTHS

6-BKW FOLLOWED BY THE 10-15KW BRACKETS LEAD MARKET

ESS ATTACHMENT RATES TREND

PV IS BEING PAIRED WITH ESS MORE OFTEN LATELY

(As Proposed) !
Iuly E

(As Sold) ESS Attachment Rata

ESS attachment rate to PV

Trend in capacity by segment

15




Price Optimally

®

Offer Your Systems At A Competitive Price 459

Retailers: Update your
prices to remain
competitive, without
underselling

Charts on system pricing nationally
and by state, for a range of panels,
inverters, and system sizes. Plus
charts in pricing trends nationally,
by state, and by system size range.

MEDIAN $/W NATIONAL PANEL PRICING

LAST 2 MONTHS

Typical panel pricing distribution used within a 6.6kW system. Typical panel pricing distribution used within a 10kW system.

Range of Pricing by Panel brand

COMBINATION PRICING ($/W) - 6.6KW
INVERTER & PANEL

NATIONAL PRICING DISTRIBUTION

$/W PRICING TREND
NATIONAL - LAST 12 MONTHS

CAPACITY BRACKET AVG $/W

$130 5130 Capadity Range
Was
Ws7

120 M 210

N Wiis

pan
22
889

W1

..............

uuuuuuu

Pricing Trends

Range of pricing by panel & inverter combination
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Price Optimally

Price That Maximise Revenue & Profit

Retailers: Understand
the relationship between
cost, price, margin, and
conversion to reveal
which prices deliver
greatest revenue and
profit

Charts on a wide range of price,
margin, and conversion
measures that inform your
pricing strategy and guide your
business model.

How does gross profit vary with costs?

Total Cost §/W (bin)

nmarginpositionfor | 5035
§ so3
Z e
her ranges | 7 5020
| |‘
or
w

Profit Margin, Gross Profit par Watt, and $/W cost

System costs that give greatest profit

Price on Trend - last 90 days

b
o =

Avg. $/W Nat Customer
» @ A
. N
+] [«] [«]
1=} o o =1

2021Q4 2022Q1 2022Q2

Quarter of Created Date
Price Mindfully
50325 =]
3033 =
8050 =
$0634 =
j=——]
e
e e —
= ==
= =i
== =
_ &1
3
ot opose. ot ropo:

B6kW PV Pricing Compared - last 90 days
vic

Enphase

T

Price Greatly
Besiertial. #V-Crly

3000 |

8025

e | ]

2 v Ee— =
— E———
e — e
e T ey
S ==

_—
—

=

-

51 =

$1 ]

52 ]

82 1

$2

52 |

% of Total Reversee 5083 Sys..% of Total Revenue Sold Sys.

Price Wisely

0% 20% 40% 050 40%
9 of Total Profit Realised S.. 9 of Total Profit Realised S..

Prices that result in greatest conversion & margin,

for your business and for the broader industry
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Know What Sells Best

ldentify The Business Models That Work

rrrrr

5
. o e _ag® *
Retailers: Understand the T e le_ o
relationship between cost, price, See?
margin, and conversion to reveal
which prices dell\{er greatest Miargins that lead to best
revenue and prOflt conversion and overall profit

How does gross profit vary with costs?

Profit Margin, Gross Profit per Watt, and $/W cost
Total Cost $/W (bin)

Charts on a wide range of price, margin, and
conversion measures that informyour pricing
strategy and guide your business model.

Mg.SMl'm\ wit

18

System costs that give greatest profit




Know What Sells Best

Discovery What’s Popular

Retailers can offer the most
popular brands, plus track
which classes of equipment
they should have in their
portfolio

Charts showing an overview of top
ranking brands of panels &
inverters, market share of all brands
of panels/inverters/ESS, and trend
in mix of equipment proposed.

Plus proportion of revenue
proposed and sold by equipment
class.

PANEL RANKINGS
TOP RANKING PANELS RECENT MONTH (NATIONAL)
TOP 3 PANEL BRANDS NATIONALLY; #1 BY SEGMENT; #1 BY STATE

Top Ranking Panel Brands Overview

TOTAL MARKET SHARE

INVERTER SHARE

RECENT MONTH (BAR)

Evolution of Praduct Class Grouping

£ som

aaaaaaaaaaaaaaa

Mix of equipment classes proposed

Top Inverter brands in recent month
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Know What Sells Best

Determine What Delivers Best Results For Your Business

Panels ‘ Inverter Batteries e T Which Panels should you concentrate your efforts upon? Double-downon
- . these or drop them these, they'rein
. . . . —_——— swgron surgro R _ s vt o
Retailers: Determine which || — s . ——
d I Hanwha Q Cells - Selectronic-Combined | [V - nE‘n-' H Hyundai
products places segments . e y—-
o Yingli ' Enphase | - ES‘ Trina
salespeople deliver best oo b o b
LGE . Multi-Brand| 4 | Technologies Ltd. :
results for your business < coemsasn § -
. ’ i SolaX : H
Jinka Solis (Ginlong) | 4 Energysmrage: g $400,000
Segments Mix Sources Mix | §
< Fv-ony I ; H
Reslpdz?:td\::jti‘:‘:ft;t\'fozn;: = Lead Source Not i $300,000 >
h h . h . . Commercial, PV-Only Specified
Charts showing your changing mix cang e o B : 2.
People Mix Places Mix | |
Of . ingli
IS || C T —
products/places/salespeople/segm K mfll- | o el
Y] 22%
ents proposed a nd What S aCtua I Iy [ : o - - -4% -2% 0% 2% 4% 6% B% 10% 12% 149% 16% 18% 209% 22% 24% 26% 28% 30% 32% 34% 36% 38% 40% 42% 44%
. Use the subsequent sheets to see If this s the optimal mix, by identifing the top-converting and top-performing products, segments, salespeople, lead sources, s (rogec) e o el e
selling. o mmmmmmmemmmmm——— ) et e | e
Trends in equipment mix — as proposed Panels that deliver you best sales results
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Concentrate Wisely

Target Locations Most Likely to

BATTERY NATIONAL DENSITY MAP - ALL TIME

MAJOR CITIES REMAIN THE MOST POPULAR CHOICES FOR BATTERY
INSTALLATIONS.

Target

e o . TOP 20 POSTCODES BY STATE & SEGMENT
Advertising/Marketing to the '
Iocatlons most Ilkely to buy POSTCODE VOLUMES BY STATE
Charts showing the top postcodes to Top Locations for Battery Sales 'w-wll
target na_tlonally, by state, and by S : III Illlllllllllll
SVStem Slze range LAST 12 MONTHS lanusmanm-so:n -. -. 5' F:.Me:unmt:mmnr»erv:ual25-5:: >l a‘lLaZ‘e e

M Large Commercial 50-100 M Small Commercial 110-25 M Resi-Small

Retailers can also discover their own ponreenE e B S s of var :
best postcodes with Inner Vision Top Locations for PV sales of various sizes

g
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Top Locations for PV sales 21




Concentrate Wisely

NZ

Target B2B Outreach To Customers Most Likely to Buy 7| N

Retailers: Target
Advertising/Marketing to the
locations most likely to buy

Charts showing the top commercial states and
postcodes to target, top industries and
business categories to target, plus an
interactive business directory with contact
details you can filter to target the businesses
in the best locations and best industries.

WHICH STATE(S) TO FOCUS UPON
WHICH STATES AND SEGMENTS ARE GROWING THE QUICKEST

UTILITY THE FAST-GROWING SEGMENT IN NSW AND QLD

State Growth kw/day between 24/08/2021 and 1/07/2022 Growth Capacity k..
State/Territory O —
LD sa 2,625

TOP INDUSTRIES TO TARGET
BREAKDOWN

ANZSIC 2 DIGIT CLASSIFICATION

Top States to focus upon

Top Industries to Target

TOP 20 POSTCODES BY STATE & SEGMENT

ALL-TIME

POSTCODE VOLUMES BY STATE

Top 20 Overall Postcodes All Time

oooooooooooooooo : e
mmmmmmmmmmmmmm 2
uuuuuuuuuuuuuuuuuuu
-------------------

= II
Qo 3 3 3 E QQQQQQQQQQ ;
>3 3 3 & 8 > s 3 S c 2 o
W Industrial 101-5000 W Medium Commercial ial 25-50 M Resi-Large
M Large Commercial 50-100 M Small Commercial 10-25 M Resi-Small

Top Locations for PV sales of various sizes

BUSINESS DIRECTORY - INTERACTIVE

¥

Interactive Business Directory
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Understanding Finance

Compare Trends

Understand the world of finance,
track finance-share-of-sales, and
share of finance for you vs other
finance vendors.

Charts showing trends in uptake of finance,
popular term/rate combinations, finance
vendor market share.

In Finance Uptake

COMMUNITY FIRST OFFERING LOWEST INTEREST RATE
AVERAGE RATE AND TERM BY VENDOR AND FINANCE TYPE

CERTAIN AND PROJECTED VOLUMES

Average Term and Rate

Finance: 0% or Rate

Month of Created Date Month of Created Date

TREND IN RATE AND TERM
TREND IN RATE AND TERM

AVERAGE RATE AND TERM BY FINANCE TYPE

Term and Rate Trend

e e e omor
% rtorest
W interest bearing

Month of Created Dote

Rate

Trends in Interest Rate and Term

Trends in Interest Rate & Term by vendor

PAYMENT OPTIONS POPULARITY
FEWER FINANCE OPTIONS ARE BEING INCLUDED IN PROPOSALS

PERCENTAGE PERCENTAGE OF PAYMENT OPTIONS PROPOSED

o Total Gount o  (Payment Optisns)

Montn of Created Date

Trends in popularity of offering finance




Deep Dive

Sample our content

1. Scroll onwards in this document for an or 2. View all the Content that’s

overview of the content that delivers included i h bundl
each outcome, or click on an icon INCludea in €ac undaie
below to jump to the outcome of Essentials
interest...
i
QB
@ a sné @ Leader
Track & Improve Stock / Meet 3O
Report Market Resource  Customer Jiny @ ‘r\j‘ - +
Trends Share Outlook  Demands m
Retailer Wholesaler Panel Inverter ESS _ _
@ N |Z e~ Manufacturer Manufacturer Manufacturer ~ Financier
O

[@ep)’
4@3 7' R 3=o Enterprise

Price Clever Best Know ,y
Optimally ~ Targeting  Sellers  Finance ‘
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Ways to move forward from here

Book Book a call

View View material on our portal

Do) \V/allerzle B Download a sample

Order Order Now
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